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Welcome to OnPoint Urgent Care

At OnPoint Urgent Care, we think caring for patients should extend beyond
the examination room to encompass every aspect of your experience with us.

As a result, you wont find a lot of the traditional headaches you might expect
from an urgent care facility, like long waiting times; crowded, uncomfortable
seating areas, or impersonal medical attention. instead, you'll find a caring,
attentive staff and a welcoming environment that put you at ease from the
moment you first arrive, ensuring that you receive the best possible treatment
and care every step of the way.

1234 Street Address » City s State * 12345-6789

OnPoint Urgent Care requested that a new identity mark and

website be designed. Several concepts with color and symbol

options were submitted to the client.
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‘Our patients come first in
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SITE MAP

everything we do. That
comes across not only in
the quality of our medical
care, but also in the
professionalism of our
service, the attentiveness
of our staff, and the comfort and convenience of our overall
environment and facility.”

123+456+7890 PHOME | 123+ 456+7831 FAX
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OnPoint Urgent Care, the client, chose the logo that was designed
by the art director at Brand Savvy. Once the client chose the

color palette, | designed several concepts for the stationery to

be presented. This is the final chosen stationery, including the
specifications required that was submitted to the printers.
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Several brochures were created for Floyd’s Healthcare Breast Center.
Black and white photos were juxtaposed with arches, color hues, etc.
compliant with Floyd’s graphic standards.
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Graphic standards were established with design elements for
Floyd Heath'’s new Breast Center. Specific colors, taglines,
imagery, and the arch symbol, representing the pink ribbon for
breast cancer awareness, and a paisley background montage
were created. These design elements were designed to reflect not
only how Floyd is currently presented but with a feminine appeal
applicable to women.
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Breast Center stationery, folders, cd’s, flyers, brochures, and binders
with inserts were also designed along with many marketing and
ephemeral material, such as t-shirts, POP’s, banners, billboards, etc.
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These are examples of the parking lot banners that | designed and
submitted to the client.
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A Fashion for A Cause email flyer and billboard was designed for an
event sponsore d by Floyd and alex Boutique.




